
Platform YouTube

Targeting
Adults 18-24 
Geo: Chicago DMA
Contextual and Behavioral: Competitive Browsers, GenZ social apps, tech, music enthusiasts, gamers, audio streamers, Chicago music and food festival

Dates Aug 19 - Dec 25
Budget: $385,000)

Ads

Dating 6s Dating 15s Dating 30s Tag Only 30s

CTA N/A N/A N/A N/A
Headline N/A N/A N/A N/A

Ads

Animated 6s Animated 15s Plants 6s Plants 15s

CTA N/A N/A N/A N/A Bigfoot 6s
Headline N/A N/A N/A N/A

Ads

Bigfoot 6s Bigfoot 15s

CTA N/A N/A Bigfoot 6s
Headline N/A N/A


