Publisher Display- Pulse
Image 1 Copy: If you like it Pocket-it
Image 2 Copy: Ukilike weka Kwa Pocket, read later
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Flight Date: 7th July

Target Demographic: 18-40

Target Audience: Kenyan News, News and entertainment, celeb and culture, Lifestyle fashion beauty and
health, Kenyan content lovers

Ads ; Native and Interstitial Banners
Inventory: Mostly mobile and available desktop
Budget: $ 1,100

Brand Safety considerations: Ad should appear next to negative keywords, political news and affiliations,
hazards , health, no ads targeted towards children or children content

Programmatic Display - Varied Publishers and App Inventory in Ke
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] Great Content in your Pocket!
Save content to read later while ..

Google.chrome - getpo
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Flight Date: 8th July

Publishers and Apps - Nation Digital, Standard Digital, Opera News, BBC, Bizna, TrueCaller App, The Star
Digital, Yahoo.com , jiji.co.ke , Standard Digital , Business Daily

Target Age: 18-55 , mostly mobile devices , inventory also available for desktop devices

Target Demographic: Avid News Readers, Game Players App users, News and Entertainment readers,
International News Readers

Budget: $ 2,000

Brand Safety considerations: Ad should appear next to negative keywords, political news and affiliations,
hazards, health, no ads should be targeted on apps mostly used by children whether with supervision or not

Nation. Africa Site Takeover

Flight Date: 28th June 2022

Target Age: 18-55

Kenyan News, News, Opinion, Lifestyle News, Regional news and sports, Podcasts, entertainment
Copy: Story Zetu Kikwetu with Pocket

Ad format: Static Banner - Site Takeover

DAU: 12,000

Budget: $ 2,400

Brand safety considerations: No negative Keywords based on disease, political news, and affiliations,
competing brands

Publisher: Standard Digital




Flight Date: 28th June 2022

Target Age: 18-55

Kenyan News, News, Opinion, Lifestyle News, Regional news and sports, entertainment news, Kenyan Content
, Opinion, Sports

Copy: Story Zetu Kikwetu with Pocket

Ad format: Static Banner - Site Takeover

DAU: 10,000

Budget: $ 1,780

Brand safety considerations: No negative Keywords based on disease, political news, and affiliations,
competing brands whether local or international
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Pulse Live Sticky Banner
Date of Flight: 01/08/2022
Ad Format: Sticky Banner

Target Age: 18-35

Kenyan News, News, Opinion, Lifestyle News, Entertainment, Youth News

Copy: Story Zetu Kikwetu with Pocket

Ad format: Static Banner - Site Takeover

DAU: 10,000

Budget: $ 2,000

Brand safety considerations: No negative Keywords based on disease, political news, and affiliations,
competing brands whether local or international

Pulse Social - Native Posts
Date of Flight: 05/08/2022
Ad Format: Native Posts

Target Age: 18-30

Kenyan News, News, Opinion, Lifestyle News, Entertainment, Youth News

Copy: Story Zetu Kikwetu with Pocket

Ad format: Static Banner - Site Takeover

DAU: 10,000

Budget: $1,000

Brand safety considerations: No negative Keywords based on disease, political news, and affiliations,
competing brands whether local or international

Platform: Spotify
Flight Date: 2nd August 2022
Target Age: 18-45

Target: Kenyan Spotify users with free account
Ad format: Audio and Video with supporting native banner to AKUH collections
Budget: $3,000

Brand safety considerations: No negative Keywords based on disease, political news, and affiliations,
competing brands whether local or international




Platform: Suss Programmatic
Flight Date: 4th August 2022
Target Age: 18-35

Target: Kenyan Content Lovers, Google Publisher, and partner inventory.
Ad format: Push notifications and Interstitial Banners
Budget: $2,500

Brand safety considerations: No negative Keywords based on disease, political news, and affiliations, or
competing brands whether local or international

& Chrome - getpocket.com + Now

Great Content in your Pocket!
Save content to read later while offline

OperaAds "Platform: Opera Ads
Flight Date: 6th August 2022
Target Age: 18-35

STORI ZETU
KIKWETU Target: Kenyan Content Lovers, Google Publisher, partner inventory Feature Phones and Smartphones

WITH v pocket
Ad format: Push notifications and Interstitial Banners

Budget: $4000
Brand safety considerations: No negative Keywords based on disease, political news, and affiliations, or
competing brands whether local or international”

Opera Ads "Platform: Opera Ads
Flight Date: 6th August 2022
Target Age: 18-35

Target: Kenyan Content Lovers, Google Publisher, partner inventory Feature Phones and Smartphones
Ad format: Push notifications and Interstitial Banners
Budget: $4000

- Brand safety considerations: No negative Keywords based on disease, political news, and affiliations, or
competing brands whether local or international”

ABOVE THE LINE CAMPAIGN - PRINT, RADIO & TV

Spice FM

Show: The Situation Room

Target Audience: 25 - 55 years

Campaign Message: Stori Zetu Kikwetu (Our stories Our way)

Reach & location : 1,600, 000 listeners, Nation wide

Budget: $ 13,846.15

Activities: Spot ads, presenter mentions, Promo ads, and Interview. Links to the audio files are on the
subsequent sheets.

Duration: 5 weeks




Tune in, FRIDAYS

Capital FM

Show: The Breakfast Show with Fareed and Davina

Target Audience: 25- 55 years

Campaign Message: Stori Zetu Kikwetu (Our stories Our way)

Reach & location : 1,000, 000 listeners, Nation wide

Budget: $ 16,636.23

Activities: Presenter mentions, Promo ads, and Interview. Links to the audio files are on the subsequent sheets.
Duration: 4 weeks

TV -NTV

Show: The Trend Show

Target Audience: 25- 55 years

Campaign Message: Stori Zetu Kikwetu (Our stories Our way)

Reach & location : 797,750 listeners, Nation wide reach

Budget: $ 4,615.38

Activity: Interview during the show, Presenter mentions, and Squeeze backs during the show. Links to the video
files are on the subsequent sheets.

Duration: 1 day

Print Placement : Business Daily

Column: Boss Talk

Target Audience: 30 years and above

Campaign Message: Stori Zetu Kikwetu (Our stories Our way)

Reach & location : 55, 000 readers, Nation wide

Budget: $ 3,914.55

Activity: Strip ad placement. Links to the POF(proof of flight) are on the subsequent slides.
Duration: 5 weeks

How new NHIF
rules will boost
benefits package
for members

Ad placed on Friday 8th July




BONFACE OTIENO

Siginon charting path>to
Africa’s logistics market

Ad placed on Friday 15th July

“Thenoisedoesnot

roleespeciallywhen
youaremanaginga
bigorganisatior’

Ad placed on 22nd July




Ad placed on Friday 29th July

Ad placed on Friday 5th August

Print Placement : The Sunday Nation

Column: Sunny Bindra

Target Audience: 30 years and above

Campaign Message: Stori Zetu Kikwetu (Our stories Our way)
Reach & location : 150,000 readers, nation wide

Budget: $ 3,914.55
S l I |\| DAY? NATION Activity: Strip ad placement. Links to the POF(proof of flight) are on the subsequent slides.
’

Duration: 5 Weeks




Business

Doubt, contrary to popular opinion,
is a powerful tool for enlightenment

GET ACCESS TO
YOUR SAVED
CONTENT OFFLINE
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Ministry to
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Meru farm
squallers

Ad placed on Sunday 10th July

Business

What kinds of experience do the
leaders of tomorrow really need?

GET ACCESS TO
YOUR SAVED.
CONTENT OFFLINE

Internel is a digital public square — use it

o Letscul hrough the fogof
Tiesand unattainable
promies

Reprieve for
households as
cooking gas
prices drop

Ad placed on Sunday 17th July
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Ad placed on Sunday 24th July

Why do we humans neglect
the real wealth in our lives?
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Kenyan men
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Ad placed on Sunday 31st July




Business

Leadership is never about the
leader; it’s about everyone else

GET ACCESS TO
YOUR SAVED.
CONTENT OFFLINE

‘What you post online acquires eternal life

il e o Ahoseall bea vector for
spreading peace a

Safaricom
wins case on
Murang’a base
station land

Ad placed on Sunday 7th August




